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Here's the zaniest, most hilarious situation comedy since Preston 
Sturges delivered sextuplets to his howling audiences in "Miracle of Morgan's Creek"! 

Here's the wildest, wackiest, most bollixed-up screen shenanigans 
since Preston Sturges made "The Great McGinty" the "peepul's cherce"! 

It's been a long time since the public has howled at a new Preston 

Sturges picture! 

Now here it is . . . Sturges' latest, greatest and funniest film! It's a 
Sturges special that has mighty grosses stamped all over it! 



United Artists has set up a giant pre-selling campaign that's guar¬ 
anteed to bring in every last dollar to your box-office! Newspapers, radio and wide¬ 
spread posting locations are being used extensively in key spots to make "Mad 
Wednesday" a date all America will keep! 


Go back to showmanship for a campaign con¬ 
sistent with the box office power of this newest Sturges smash! 
Such a coordinated campaign is completely outlined for you on 
the following pages . . . 
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HAROLD LLOYD 

WITH JIMMY CONLIN • RAYMOND 
WALBURN • ARLINE JUDGE • EDGAR 
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THE WILDEST, WACKIEST, MOST HILARIOUS AND COMPLETELY 
BOLLIXED UP' DAY YOU'VE EVER HEARD OF! 
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The campaign that follows is slanted at the zany type of comedy that is 
"Mad Wednesday"! It requires staccato, hammer-and-tong treatment, per¬ 
sistent newspaper planting, timely lobby displays and unrelenting "screwball" 
stunts around town. Timing is important. Following the schedule outlined 
here, take your town by surprise, catch the public's interest and hold it day 
after day ... in each of these pre-tested ways! 


AftQ C/Affr 


WEEKS 

IN 

ADVANCE 




Show’ Em 
These 
National 
Mag Raves! 

Here's an easy-to-make 
display, keyed to the rave 
quotes from nationally read 
publications, designed as a 
strong starter for your lobby 
presentation. Enlarge this dis¬ 
play to 40 x 60 and add thea¬ 
tre credits. 

Available as 8 x 10 Still 
"PS-Lobby 1". Order by 
number from National 
Screen Exchange. 



TOM HOWARD, LULU McCONNELL 
BRING YOU THIS ZANY NEW 

Spot Announcement 
Transcription! 


Back to showmanship — on the air! Whenever America's millions listen to the radio they can 
instantly recognize the familiar voices of Tom Howard and Lulu McConnell, stars of radio s It Pays 
to be Ignorant"! Now they're here on transcription with a complete line-up of 20 spot announce¬ 
ments — including station breaks, half-minute and one-minute plugs — set to sell your showing of 
"Mad Wednesday" with their own brand of mad comedy delivery. All 20 spots on one record — 
with time left open at the end of each announcement for live theatre tags. Get it now! Get it on the 
air early and often! 


Available for 
request to: 


$ 3 . 00 ! 


Send check or money order with 


Pressbook Editor, United Artists Corp. 
729 Seventh Ave., New York 19, N. Y. 


I ut the powerful posters to work 
for you around town wherever space is available! 


et the title on your screen as 
early as possible . . . with the National Screen 
trailer . . . with announcement slides flashed on 
your curtain . . . with a teaser slide reading: "Wow! 
Wait 'til you see what happens on 'Mad Wednes¬ 
day'!" 


Set your radio time for spot an¬ 
nouncements . . . and plan to tie in the radio 
stunts outlined on page 7. 


w. 


*ednesday is "Post" day! Using 
stills from your exchange set and current covers of 
the Saturday Evening Post, prepare tack cards 
with the following suggested copy: "Wednesday is 
Post' day! Meet the World's most interesting 
people in the Saturday Evening Post . . . Meet the 
most delightfully goofy and hilarious people in that 
wild, wacky and bollixed-up picture, 'Mad Wed¬ 
nesday' at the . Theatre.." Also 

prepare posters for the magazine distributors' trucks. 


w« 


Wednesday Nite Date is a national 
institution. Tie into it with a special "Mad Wed¬ 
nesday" date. An attractive model can be employed 
to act as the 'date'. College students, factory 
workers, civil service employees, military personnel, 
etc., can compete for this "date" by writing to the 
theatre what they consider a real "Mad Wednes¬ 
day Date" would be like. Prize: Dinner date with 
model, followed by two seats for "Mad Wednes¬ 
day." You might also award a "Mad Wednesday" 
date with an attractive escort to the one writing 
in to local newspaper describing the "Maddest 
Wednesday" in his life. 


Enlisting the cooperation of your 
local merchants' association, organize a "Mad Wed¬ 
nesday. Mardi Gras" as a parade or 'fair'. Have 
each dealer frame his own display, the crazier the 
better; and arrange for "mad" throwaways: bal¬ 
loons, rubber balls, (some with gift certificates) 
with merchant tie-in and theatre copy on them. 
Climax the day with a "mad" baseball game; house¬ 
wives vs. tradespeople or high school students vs. 
teachers. 


Oet up window tie-ins with your 
local book shops, selling them the idea of muster¬ 
ing all the zaniest books in stock and preparing a 
"Mad Wednesday Mad Book Window." Books by 
humorists Perlman, Thurber, Arno, Cerf, etc., and 
gag and joke books plus theatre copy will provide 
a well-rounded display. Aim for tie-in ads, too! 
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WEEK 

IN 

ADVANCE 



Dress Shop 



PS-S-8 


Dress Shop 


PS-S-16 


Dress Shop 


PS-S-7 Blouse Shop 




PS-S-57 


Beach Shop 




Were MAD -to offer 
such Bor90«*»$ these 
days. 1 Its our 

mad Wednesday 

—x SALS s — 




HERE'S YOUR CO-OP AD ANGLE 

This unique spot is your open sesame to 
countless window displays and co-op news¬ 
paper ads. Sample copy is shown in illustration. 

Use illustration of lion from one of the ads in 
the inserted ad section. 


Can You Identify These Preston Sturges Hits? 


Tie-Up Stills 
Appeal 
To The Gals 

These stills featuring 
Frances Ramsden, lovely new 
Preston Sturges discovery and 
former Conover model, have 
been selected for merchant 
tie-ups. Plant them locally in 
the designated windows, add¬ 
ing picture and theatre copy. 
Order stills by number from 
your National Screen Ex¬ 
change. 


RC COLA 

A national promotion feature 
ing Frances Ramsden has been 
effected with the Nehi Corpo¬ 
ration, makers of Royal Crown 
Cola. Nehi bottlers from coast 
to coast have been requested to 
cooperate with you in every 
way. Aim especially for posters 
on all bottlers' trucks, newspaper 
ads and window displays. 

For information, write: 
Nehi Corporation, 9th and 
10th Avenues, Columbus, 
Ga. 




1. Joel McCrea is Claudette’s husband but Rudy 
Vallee believes him to be her brother. 


2. Eddie Bracken is heartbroken because he was 
given a medical discharge from the Marines. 



3. Eddie Bracken hit the jackpot with sextuplets. 



4. Harold Lloyd wins a circus on a horse race. 


Name the titles of the respective Preston Sturges 1 comedies in the spaces below: 

1 . 2 . 

3. 4.. 

Name . 4 ddress . 

MAT (3C) .45 




it* newspaper, 


£ 


QUIZ 'EM ON THESE 
STURGES HIT FILMS 

Invite newspaper readers to identify the titles of the 
Sturges films from stills and clues given here. Offer guesi^ 
tickets as prizes for correct answers plus best letter com¬ 
pleting the sentence: "I want to see Preston Sturges 1 "Mad 
Wednesday" because . . ." 

SOLUTION: 7. The Palm Beach Story; 2. Hail The 
Conquering Hero; 3. The Miracle of Morgan's 
Creek; 4. Mad Wednesday. 


Sisters Contest 


Announce a photo contest, through your local news¬ 
papers, open to sisters only. Publish daily sisters photos 
together with a ballot blank so that readers can cast 
their vote for the most attractive sister combination. 
Tie in contest with fact that Harold Lloyd falls in love 
with seven beautiful sisters in "Mad Wednesday." 


0 

G 


- 
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"LION-NAISE" SPECIAL 

Since most restaurants include fried potatoes with all 
short orders, here's an idea for a tie-in with local eateries. 
Arrange with diners, restaurants and hamburger stands to 
feature special "Lion-naised" potatoes as "Mad Wednes¬ 
day Specials!" Prepare counter cards and have snipes made 
for menus with the following copy: " 'Lion-naised' potatoes, 
'Mad Wednesday' style, featured here today through the 
courtesy of the Theatre, where 'Mad 

Wednesday' begins on 


5 

DAYS 

IN 

ADVANCE 


STATUES LIKE LAFFS 

Strategically located statues of famous personages 
around town can be bannered with: "I'd laugh too if I 
could get down from this block of granite to see Preston 
Sturges' "Mad Wednesday," coming to the 
Theatre on Aim for a newspaper photo 

on this! 


"MAD" WINDOWS 


o 


Arrange with a local department store or women's 
specialty shop to feature a window full of specials 
carelessly strewn about the window. Large sign 
states: "You're as mad as our window dresser if 
you miss our 'Mad Wednesday Specials' ... or miss 
seeing 'Mad Wednesday' at the 
Theatre starting ." Add stills and 

11x14 lobby cards for theatre credits. 



SODA FOUNTAIN SPECIALS 

Get Soda Fountains in your town to banner their 
counters with: "Try our special 'Mad Wednesday'— 
only one to a customer! You'll find out why when you 
see Preston Sturges' new comedy, 'Mad Wednesday,' 
opening at the Theatre." 

It should be fairly simple to enlist the cooperation of 
soda fountains since the stunt will enable them to fea¬ 
ture a special concoction with a name backed by 
wide-scale advertising and publicity. 


TRY THIS "HEADS OFF" GAG 

Fit someone out with a special costume which allows 
him to keep his head below the neckline and carry a 
false head in his arms (Circus clowns use this gimmick). 
Then let this headless creature stroll among the mid¬ 
day crowds in the business and shopping sections of 
town. Sign on his back should say: "You'll laugh your 
head off at "Mad Wednesday"—opening 
at the Theatre!" 



V 


Comedy Props 
Identification 

The illustrations shown are some of the 
props with which famous comedians have 
been associated. The purpose of this puzzler 
is to have contestants connect the names 
of the personalities with the pictured prop 
and clue. Offer guest tickets to 25 persons 
correctly identifying and writing the best 
25-word letters on the topic: "I want to see 
Preston Sturges' 'Mad Wednesday' be¬ 
cause . . ." 

SOLUTION: 

1. Charlie Chaplin 

2. Ed Wynn 

3. Harpo Marx 

4. Harold Lloyd 



WHO ARE THESE 

"MAD 

COMICS 



© His moustache made it easy for 
him to impersonate a dictator. 
His name is. 


? 


This Fire Chief is red hot as a 
fun-maker. 

His name is. 



He plays sweetly on th 
harp and is not his broth¬ 
ers’ keeper. His name is 



®He has the country roaring in Preston 
Sturges’ new comedy, “Mad Wednesday.’’ 
His name is.. 


Who are these comedians who wear the "props” shown above? Name 
them and send in your entries plus a 25 word letter on "Why I would 
like to see Preston Sturges’ “Mad Wednesday.”’ The twenty-five entrants 
with correct answers and the best letters, in the judges’ opinion, will 
receive two tickets each for "Mad Wednesday.” Watch this newspaper 
for list of winners. 


MAT (3D) .45 



STRANGE PETS PHOTO CONTEST-FOR LOBBY 


The strange circus animals in "Mad Wednes¬ 
day" suggest a "Strange Pets Photographic Con¬ 
test" which is adaptable for your lobby. Idea is to 
have people in town submit pictures of unusual 
pets for display in theatre lobby with patrons vot¬ 
ing for the strangest pet. A board of judges, con¬ 
sisting of the local newspaper editor, pet shop 
owner and theatre manager should choose the 


winner, and award appropriate prizes plus guest 
tickets for "Mad Wednesday" to winners. News¬ 
papers might run reproductions of the photos sent 
in by the winner and runners-up. This contest can 
also be expanded to include funny costumes, facial 
expressions, or mad actions. Get local photog¬ 
rapher sponsorship, with newspaper ad and win¬ 
dow display as part of the tie-up. 
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PUT A LION ON THE ROOF 

Place a life-sized "dummy" of a lion on the roof of the 
city s most prominent building two days before the film opens. 
Place the "lion" so that he appears to be about to leap, and 
suspend on a chain a flexible mannequin dressed in a suit 
similar to that worn by Harold Lloyd in the picture. As crowds 
gather to witness the strange spectacle, distribute handbills 
reading: "You ain't seen nothing yet! Wait'll you see 'Mad 
Wednesday' at the Theatre on 

The lion sequence, one of the funniest in the film, suggested 
this gag. It's sure to attract attention and it's easy to set up. 

For a simplified version of this eye-catcher, blow up 
this still to life-size, cut out figures and mount on side 
of tall building. Order Still PS-D-116 from National 
Screen. 




PLASTER YOUR TOWN WITH 
THESE HAPPY GIVEAWAYS! 


This little figure of Harold Lloyd (shown actual size) will make your town "Harold-happy!" The 
two-colored cut-out, printed on cardboard, can be hung anywhere — and from any position. It's 
the kind of novelty that gets plenty of attention and sells your picture directly to passersby. The 
price is fitted to your budget — $9 per M. For a supply of these little figures, write: 


Economy Novelty & Printing Company 
225 West 39th Street , N. Y., N. Y. 


TRY THESE TOO/ Imprint a number of small envelopes with copy reading: "Look inside 
for the maddest gift you ever got! See 'Mad Wednesday' for the funniest, wildest, most bollixed- 
up day in history!" Include such items as Mexican jumping beans, imitation money, tip sheets, 
nuts, laugh pills, etc." 





CRACKER BARREL TREASURE HUNT 

An ordinary cracker barrel full of animal crackers in your lobby — with 
an invitation to your patrons to help themselves — plus a display to the effect 
that "Mad Wednesday" will open in two days — will create curiosity and 
interest. Prizes in the form of passes for the picture should be awarded to 
anyone drawing a lion from the barrel. This stunt is especially appropriate for 
matinees and "kiddie" appeal. 


'LION 7 ARTIST PAINTS POSTER 


Have man, dressed as lion, with artist's beret and palette, set up an 
easel and drawing pad in your lobby. As patrons gather to observe the 
strange goings-on, the "lion" should sketch "Mad Wednesday" poster em¬ 
bellished with caricatures of patrons. Present these to persons at random. 
Children will definitely go for this gag. Also plan to stage this same kind of 
stunt on busy- street corner. 




Mad Wednesday” In Town 


What happens on "Mad Wednesday" shouldn't happen 
to a newspaper reporter — but it would be a swell idea 
if it could! Talk to the managing editor of your liveliest 
newspaper about a local challenge to Preston Sturges on 
concocting the wildest, maddest Wednesday imaginable. 
Idea is to have the editor send out a reporter and/or a 
female member of the staff — accompanied by a photog¬ 
rapher — on a pre-arranged series of zany adventures in 
the most populous sections of town. Then, the newspaper 
reports the adventures with stories and pictures, local 
reaction to these stunts, a sampling of the local sense of 
humor — and, of course, a comparison with Preston 
Sturges' hilarious situations in "Mad Wednesday." Some 
of the stunts that the news representative might pull include 
taking a lion on a shopping tour, going swimming in a town 
square fountain and auctioning the City Hall on the 
building's steps. 


€ 


0 

0 
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OPENING 



GLIB LION 
FOR LAFF-FILLED 
LOBBY BALLY 


DAY 



Set up a dummy lion in your lobby, or a cut-out of 
the lion in the six-sheet, as shown at left, and situate it 
in a prominent position. Then wire a speaker (out of 
sight) and amplifying system from the lion's head to a 
microphone located at a point hidden to the patrons 

but suitable for observation of the crowds entering the lobby. Next, get someone 
(a local radio announcer or disc jockey), expert at ad libbing, to man the "mike" 
and put the mirth-seeking theatre-goers in the proper frame of mind. If your 
gag man knows his community and can spot important people-about-town, the 
lion will be able to address them by name and kid them along as they stroll into 
the lobby. 

This same stunt can be pulled in the heart of town, with the punster hiding 
in some doorway or store and "picking on" passersby in the following manner: 
"You in the striped suit with the intelligent face — shoot down to the 
Theatre to see Preston Sturges' 'Mad Wednesday' and you'll 
laugh yourself silly!" 


“Mad” Art For Lobby Display 

In cooperation with a sculpture or art school, sponsor a lobby exhibition of neo-impression- 
istic paintings or sculptured works! Names of artists should be displayed and an accompany¬ 
ing line of copy stating: "Think this is MAD! See Mad Wednesday"! 


FAMOUS FILM "PROPS* frig# 



(Charlie <§haplin's 

ACCESSORIES ARE 
KNOWN THE WORLD OVER 




0 


J YNN'S FIRE CHIEF HAT 
; UNMISTAKABLE TO MOVIE FANS. 


gDGAR © ERGEN'S FAMOUS 
BLOCK OF WOOD IS 
IMMEDIATELY KNOWN AS 
Charlie McCarthy 


*LFhE$E ARE THE 'TRADEMARKS" OF THE WORLD'S 
GREAT COMEDIANS/ 


....AND THE EYE GLASSES 

of HAROLD LLOYD 

herald the return 

OF THIS FAMOUS 
COMEDIAN 
IN 


MAD WEDNESDAY" 


MAT (2N) .30 

"EYE-CLASS" CONTEST 


An unusual contest for a local Miss "Eye-Class" of '47 — inspired 
by bespectacled Harold Lloyd's famous horn-rims — might be staged 
opening day. As entrants, get a dozen beautiful gals, chosen for 
"eye class," and have them each model a new and bizarre pair of 
eye glasses, secured from the leading optical shop. Local celebrities, 
known for sound judgment in feminine pulchritude, should be enlisted 
as contest judges. Get optical shop window displays based on Lloyd 
stills in conjunction with the stunt. 



SOBEL CARTOON HILIGHTS COMICS! 


Larry Sobel, one of the most popular cartoonists in the country, has drawn this popular 
type feature, a favorite with many editors. Use it in program, too, as a color-in contest for 
kids. Also blow up illustration direct from press book for lobby display! 

| n cooperation with 
Kiwanis, Lions or other luncheon 
club groups, organize a "Mad 
Wednesday Party" for a local char¬ 
ity. This stunt could be arranged 
by holding a luncheon, lawn party, 
card party, or dinner with seats of 
honor on the dais reserved for dis¬ 
tinguished guests like Dr. Jekyll, 

Frankenstein, Dracula, Groucho 
Marx, etc. "Mad" speeches could 
be tendered by local wits, followed 
by a screening of the picture. Be 
sure the press is present. 

^VlTach a specially 
prepared card to every parking 
meter in the downtown area. The 
copy should read: "You'll need two 
hours to laugh at Preston Sturges' 

'Mad Wednesday,' opening today 
at the . Theatre." 

Hunt up an old 
automobile (the worse the appear¬ 
ance, the better), with the roof 
torn off! and have loud stripes 
painted over the body. Dress a 
couple up in costumes worn in the 
"early 20's" and have them drive 
the flivver through the heart of 
town on opening day. Banner the 
vehicle with this copy: "It's 'Mad 
Wednesday'today atthe 
Theatre, and we've blown our tops 
laughing." 


On The Air! 

Tie in with a local audience participation 
radio show, arranging for a "jackpot" prize 
to be awarded to the contestant with the 
"loudest laugh." Select the loudest laugh¬ 
ter by audience applause or "laugh meter" 
—and award the winner a special prize and 
all other participants guest tickets to "Mad 
Wednesday." 

For the music shows . . . 

Get a local disc jockey to set up a "Mad 
Wednesday" Dizzy Discapade on each 
Wednesday starting opening day. The pro¬ 
gram will feature the zaniest, jazziest rec¬ 
ords available. Rebop, boogie woogie and 
jam music should prevail. Listeners might 
be urged to send in the titles on the tunes 
plus the names of the bands playing them, 
and prizes in the form of guest tickets to 
"Mad Wednesday" awarded to the winners. 




TOWN! 
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CURRENT 

CAMPAIGN 



INQUIRING REPORTER 


A la an April Fool's gag, rig a "Mad Wednesday" 
Inquiring Reporter stunt in which you offer free tickets for the zaniest ques¬ 
tions submitted or the funniest answers given. Here are two sample ques¬ 
tions for your use: "Who Put The Tune In Tuna Fish?" and "How many 
clams are there in Mrs. Murphy's chowder?" 


WELCOME 



HAROLD LLOYD! 


Make up a huge post-card for your lobby with 
plenty of room for signatures. Mount it in a prominent place and have 
patrons sign the greeting. Granted this is an old dependable, but it fits 
in perfectly with "Mad Wednesday." The news that Harold Lloyd is return¬ 
ing with another laugh hit is certain to be pleasant to his fans, who remem¬ 
ber his famous screen roles. Follow thru for newspaper story and picture 
of postcard, complete with hundreds of signatures. 


DISPLAY ZANY INVENTIONS 

In your lobby stage a zany invention contest. Build a display using 
stills from your exchange set with the following suggested copy, "Wanted: 
Inventions For Use On 'Mad Wednesday' . . . Free Tickets To Those Dis¬ 
played Here." Arrange to show a zany hobby or invention each day. Invite 
participants through classified ad. 



Order Stills PS-D-84 and PS- 
D-38 for use as cut-outs. Avail¬ 
able at National Screen Ex¬ 
change. 


Fans will be looking up at this easy-to-make dis¬ 
play for lobby and store windows. Just cut out the 
figure of Harold Lloyd and suspend from ceiling. 
Directly beneath place the cut-out figure of the lion. 
Display card alongside cut-outs says: "You'll be 
hanging from the chandelier laughing at Harold 
Lloyd in Preston Sturges' mad comedy, 'Mad Wed¬ 
nesday'." For store windows, copy reads: "Our 
buyers are going MAD finding these bargains for 
you!" Add playdate credits. 


An Eye-Stopper 
For Lobby And 
Local Windows 


‘Mad Wednesday 99 

Last night we saw a film called “Mad 
Wednesday.” 

It’s the kind of picture that comes under 
the heading of hilarious entertainment and 
heralds another Preston Sturges comedy. 

With the entertainment, Producer Sturges 
has also managed to project a serious 
thought. 

THINK A THING THROUGH, Sturges 
says, and you’ll come out all right. Harold, 
the protagonist, finds himself deep in many 
woes. Acting on impulse and going off half- 
cocked, he soon becomes so entangled that 
there seems to be no way out. 

Finally, he sits down and formulates a 
plan. And when the plan is put into action, 
all his problems are resolved successfully. 

Unfortunately, many of us are guilty of 
hasty decisions and do not THINK A 
THING THROUGH. That’s why many of 
our plans go awry. 

In “Mad Wednesday” Harold learned his 
lesson. WOULD THAT WE ALL COULD! 


<D’ 

A _ 


A READER¬ 
STOPPING 
EDITORIAL 


1 

This thought- 
provoking edi¬ 
torial should 
be presented 
to your news¬ 
paper editor 
as a topical 
theme inspired 
by one of the 
year's impor¬ 
tant pictures. 


WELCOME BACK 
TO THE SCREEN 
HAROLD LLOYD! 


" Ttlad U/auudday* 







^cU. 



TOWN! 




'MAD' 
FISHERMAN 

Here's a traffic-stopping 
stunt! The setting is the 
city's main business corher. 
A young man, dressed in 
odd fishing attire, sits on a 
fire pluq and dangles a 
small, child-size fishing pole 
into the gutter. A large 
sombrero covers most of 
his face; he seemingly is 
interested in nothing but 
fishing. On his back is a 
sign which reads: "I'm 
crazy because I'm not at 
the Theatre see¬ 

ing 'Mad Wednesday'." 
For the best effect, pull this 
stunt during rush hours. 


TAXIS TAKE 'EM THERE 

Arrangements should be made to tack specially designed 
posters onto taxi cabs in your community. These posters, 
which should be placed in plain view at the rear of each cab, 
state: "This cab will be glad to take you to the 
Theatre to see Preston Sturges' 'Mad Wednesday'." 

Q 


NOTE: There's nothing in the showman's bag of tricks that can't 
apply to your campaign for "Mad Wednesday". This is a picture 
that's made for exploitation, so do everything you can ... in any 
way you see fit . . . to make this the maddest, wackiest, most- 
talked-about-picture in years. It can't fail you at the box-office! 
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“MAD WEDNESDAY’’ 


Written and directed by 

PRESTON STURGES 

Who gave you "THE MIRACLE OF 
MORGAN’S CREEK”, "THE GREAT 
McGINTY” and other smash hits! 

starring 

HAROLD LLOYD 

with 

Jimmy Conlin 
Raymond Walburn 
Arline Judge 
Edgar Kennedy 
Franklin Pangborn 
Lionel Stander 
Margaret Hamilton 


and introducing 
Frances Ramsden 

Released thru United Artists 


THE CAST 

Harold Diddlebock Harold Lloyd 

Miss Otis 

Frances Ramsden 

Wormy . 

Jimmy Conlin 

J. E. Waggleberry 

Raymond Walburn 

Formfit Franklin 

Franklin Pangborn 

Flora . 

Margaret Hamilton 

Manicurist . 

Arline Judge 

Wild Bill Hitchcock Al Bridge 

Jake . 

Edgar Kennedy 

Mike . 

. Frank Moran 

Barber 

Torben Meyer 

Prof. Potelle 

. Victor Pot el 

James B. Smoke 

. Jack Norton 

Banker Blackston 

. Arthur Hoyt 

Bearded Lady . 

. Georgia Caine. 

Snake Charmer 

. Gladys Forrest 

The Bookie’s Runner Lionel Stander 

A Doorman. 

. Max Wagner 

Jackie, the Lion... 

Himself 


THE STAFF 

Produced, Directed and Written by 

Preston Sturges 
Production Manager Cliff Broughton 
Cameraman Robert Pittack 

Art Director Robert Usher 

Sound Recorder .Fred Lau 

Music Director 

Warner Richard Heymann 

Film Editor .Tom Neff 

Make-up by 

Wally Westmore and Ted Larsori 



SHU No. PS-D-P12 

Preston Sturges and Harold Lloyd, 
author and star of “Mad Wednes¬ 
day”, a United Artists release. 

Mat (IF) .15 




SYNOPSIS 

(Not For Publication) 


This is the story of a college football 
hero and what happens to him after he 
finishes school and goes out to make his 
mark in the world. As Harold Diddlebock 
(Harold Lloyd) scores the winning touch¬ 
down in the big game, E. J. Waggleberry 
(Raymond Walburn), head of a big adver¬ 
tising agency and an old grad, promises 
him a job when he completes his studies. 

Three years later, Harold, clutching hi6 
diploma, present himself at Waggleberry’s 
office. The advertising tycoon barely re¬ 
members him, but nevertheless puts him 
to work in the bookkeeping department, 
the “idea” section — where Harold had 
hcped to land — being over-staffed at the 
moment. 

Twenty years later, Harold, still a minor 
bookkeeper, is presented with a gold watch, 
the $2,000 he had saved and a pink ticket 
informing him that he is fired. Before 
leaving, Harold gives an engagement ring 
to Miss Otis (Frances Ramsden). 

Miss Otis is the last of seven sisters, with 
all of whom Harold has been in love. All 
have worked for Waggleberry and departed 
one by one before Harold got around to 
proposing. He is giving Miss Otis the ring 
so when she meets the right boy — who has 
everything but a ring — that will be taken 
care of. 

Outside, Wormy (Jimmy Conlin), a 
horse-player, puts the touch on Harold for 
a few bucks. The unhappy Harold pulls 
out his roll of $2,000 and hands the aston¬ 
ished Wormy $10. Wormy, dazzled by 
visions of an unbroken future, guides 
Harold to the nearest bar. 


Harold has never tasted alcohol. He 
wants only a soft drink which the inspired 
bartender concocts by combining almost 
everything in the place, including Vodka. 

Harold likes it and promptly gets higher 
than the proverbial kite. He heads for a 
nearby barbershop where he gets the 
“works,” including a manicure from the 
shop attendant (Arline Judge). He buys a 
loud suit and wins $30,000 on some horses. 

Harold wakes in the apartment he shares 
with his widowed sister. Flora (Margaret 
Hamilton). She is highly indignant over 
his condition, his late arrival and besides, 
where was he all day Wednesday? 

The dazed Harold soon learns from 
Wormy that he bought an ancient hansom 
cab and, to his horror, a bankrupt circus, 
including 36 lions- 

Forced for the first time in 20 years to 
do some powerful thinking, Harold de¬ 
cides the best place to sell a circus is to a 
bank. He gets one of the lions and they 
call on half a dozen bankers. Bankers, says 
Harold, are unpopular people. Why not 
buy the circus, put on free performances 
for kids and become the best-loved banker 
in history? 

The lion gets loose in one of the offices, 
crawls out onto the fire escape and to a 
narrow ledge many stories above the street. 
Harold goes out after him; Wormy goes 
out after Harold and assorted firemen and 
cops go out after all three. They land in 
jail and the newspapers. 

The circus is sold to Ringling Brothers; 
Mr. Waggleberry makes Harold a vice- 
president and he discovers he spent Wednes¬ 
day marrying Miss Otis. 



Still No. PS-D-66 

Harold Lloyd and Frances Ramsden provide the romantic interest in 
this latest Preston Sturges madcap comedy, “Mad Wednesday”, directed 
and produced by the author. “Mad Wednesday” is at the 
Theatre through United Artists release. 

Mat (2B) .30 
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ADVANCE STORIES AND PREPARED REVIEW 


FAMOUS COMIC 
WOWS ’EM ANEW 

The inimitable Harold Lloyd, horn¬ 
rimmed spectacles and all, is back in 
pictures again after an absence of 
seven years, thanks to Preston Sturges. 
And now Sturges has him roped and 
tied in celluloid in “Mad Wednesday,” 
as typically a Sturges special as “The 
Great McGinty,” “Hail the Conquer¬ 
ing Hero” and “The Miracle of Mor¬ 
gan’s Creek.” 

One of Lloyd’s own pictures was the 
bait which lured the screen veteran out 
of retirement. Somehow Sturges started 
to think about football and what be¬ 
came of college stars after they doffed 
their caps and gowns. Then he re¬ 
membered a picture called “The Fresh¬ 
man,” which had in it the funniest 
grid game ever put on film. 

From that passing thought, a frothy 
script was born with the Sturges pen 
describing the immortal hero of “The 
Freshman” 20 years later, firing him 



Still N’o. PS-D-106 

Harold Lloyd and Jackie, in 
“Mad Wednesday”, the Preston 
Sturges rib-tickler. 

Mat (ID) .15 

right out of his stodgy old desk chair 
and plunging him into one riotous 
escapade after another. Lloyd couldn’t 
resist. So he’s back in grease-paint 
again in “Mad Wednesday” which 

opens.at the. 

Theatre through United Artists re¬ 
lease. 

The film opens with the original 
football sequences from “The Fresh¬ 
man,” then brings Lloyd right up to 
date in a quick montage, and launches 
him upon more typically Lloyd mis¬ 
haps and misadventures. Brilliant new¬ 
comer Frances Ramsden, Jimmy Con- 
lin and Arline Judge stand by him 
right through to the happy ending. 
Preston Sturges and Howard Hughes 
produced the picture under the com¬ 
pany name, California Pictures Corp. 


New Preston Sturges Comedy 
rr Mad Wednesday ”, Worthy 
Successor to His Earlier Hits 



(Advance Story) 

Devotees of the belly-laugh can gird up their seams and prepare for a 
hilarious session at the hands of one of their favorite fathers of comedy. 
Preston Sturges, that master of merry-making, who brought “Hail the Con¬ 
quering Hero” and “The Miracle of Morgan’s Creek” to the silver screen, 
has spun and produced an outrageously improbable, side-splitting tale, “Mad 

Wednesday,” which opens on . at the Theatre 

through United Artists release. 

Sturges’ buffoonery is at its best in this rollicking account of a meek little 
man who is arbitrarily booted out of his “safe” little job, into the roaring 
current of an unpredictable life. In his near-sighted helplessness, he drifts 
alongside a racing enthusiast of bankrupt credit but glorious hopes. Under 
his influence, our hero is introduced to spiritous liquors, head-on for the 
first time in his mundane life. Thus alcoholically inspired, he steps out high, 
wide and “racy,” side-swiping at convention along the way and reaping a 
vice-presidency at the end of the trail. 

The hero of “Mad Wednesday” is played by Harold Lloyd. Jimmy Conlin 
is Wormy, the racing enthusiast who nervously tags along with Harold on 
his escapades. Frances Ramsden, by name Miss Otis in the film, is the beauti¬ 
ful princess of this fairy tale. This is Miss Ramsden’s screen debut and she 
makes an enchanting princess indeed. Raymond Walburn, Edgar Kennedy, 
Franklin Pangborn and Margaret Hamilton all have a hand in the Sturges 
doings . . . and are all due for curtain calls for skillful performances. 

Walburn is the high-handed employer who first socks and later elects 
Harold to a vice-presidency. Kennedy is the bartender who conspires with 
Wormy to wean our hero on alcohol. And Pangborn undertakes to tailor the 
reconverted protagonist in new and flamboyant style. The only note of dis¬ 
approval is sounded by Miss Hamilton in the role of a dependent sister. 

Preston Sturges not only authored the story but directed the filming as 
well. His unerring sense of humor, brilliant timing and youthful enthusiasm 
fuse a fine script and fine talent into an uproariously effective yarn. 

Author-director Sturges is also part-producer of the motion picture in 
partnership with the famous aviator, Howard Hughes, under the company 
name of California Pictures Corp. 



Preston Sturges does it again! 
“Mad Wednesday”, his first film 
since “The Miracle of Morgan’s 
Creek”, is guaranteed to keep 
audiences uproariously amused 
in this tale of a college gridiron 
hero 20 years later. In this scene, 
a recalcitrant banker is in obvi¬ 
ous distress at his two uncon¬ 
ventional callers. 


“BIG CAT”GETS 
IN HIS LICKS 

A veteran of more than 300 screen 
roles during his 18 years of picture¬ 
making, a well-known Hollywood 
performer is about to get screen 
credit for the first time! 

Jackie, the Lion, will be billed 
under his own name in “Mad 
Wednesday,” the latest Preston 
Sturges comedy and the first he 
has made since he and Howard 
Hughes co-founded California Pic¬ 
tures Corp. 

It is by far the biggest role Jackie 
ever had and he deserved the screen 
credit, Sturges declared. 

Jackie’s first film role was a quick 
bit when he was four months old. 
He made his second appearance at 
one year when he bashfully por¬ 
trayed a lioness. Since then, through 
more than 300 pictures, he has 
maintained the dignity of his male 
sex. 

Jackie likes everybody and dem¬ 
onstrates it by rubbing against any 
citizen who through bravery or 
fear-paralysis permits him to do so. 
Mel Koontz, who has been his 
trainer since he was two days old, 
insists, however, upon doubling for 
any player in scenes that call for 
wrestling or fights. He knows how 
to handle Jackie. And Jackie knows 
what to expect from him. Koontz 
has been bitten once and slashed 
once, but admits that it was his 
own fault both times. He did some¬ 
thing Jackie didn’t like, and Jackie 
let him know about it. 

But everything goes according 
to Jackie’s satisfaction in “Mad 

Wednesday,” due on . 

at the . Theatre 

through United Artists release. 


0 


o 


Prepared Review 

Sturges’ “Mad Wednesday” 
Is Hilarious Rib-Tickler 


Yesterday at the . Theatre an 

enthusiastic audience handed out accolades of ap¬ 
plause to the contemporary master of the comic 
arts, Preston Sturges, who has brought to the screen 
his first rib-tickler since “The Miracle of Morgan’s 
Creek,” this one called “Mad Wednesday.” 

The tale is the proverbial one of the worm who, 
with some friendly encouragement and a splash of 
alcoholic fortitude, finally “turns.” The hero, 
played by Harold Lloyd, is a gridiron star whose 
halo of glory is promptly extinguished in the busi¬ 
ness world. He becomes a bookkeeper. Twenty 
years later his pen-and-ink fidelity is rewarded by 
the presentation of a gold watch that chimes and 
a pink slip dispensing with his services. 

This is the turning point in Harold’s career. The 
sober and disconsolate ex-footballer meets up with 
Wormy, played by Jimmy Conlin, a racing enthu¬ 
siast whose elan has outrun his cash. Wormy in¬ 
troduces Harold to the first drink of his life. And 
when the latter finally recovers from his bender, 
it is to find himself head over heels in trouble. 
The riotous and climactic sequence that follows 
had last night’s audience breathless. 


Theatre-wise fans will be happy to note that 
Lloyd in the leading role is at his zany best. And 
old-timers and newcomers alike will agree that 
Sturges is still unbeatable in his field with “Mad 
Wednesday” a worthy successor to “The Miracle 
of Morgan’s Creek,” “Hail the Conquering Hero,” 
“Palm Beach Story,” “Sullivan’s Travels” and “The 
Great McGinty.” 

Jimmy Conlin, who has had a hand in all the 
Sturges films, handles his first major role in “Mad 
Wednesday,” making a splendid dead-pan foil to 
the antics of Lloyd. Lovely Frances Ramsden, mak¬ 
ing her screen debut as Miss Otis, the hero’s lady¬ 
love, has a wistful, delicate charm and a fine 
perceptive talent that rates her aces with this re¬ 
viewer. 

Sturges, with his meticulous eye for detail, has 
assembled a splendid supporting cast that includes 
such favorites as Arline Judge, Raymond W r alburn, 
Franklin Pangborn and Edgar Kennedy. 

The film was produced by California Pictures 
Corp., founded by Sturges in partnership with the 
world-famous flyer, Howard Hughes. It is being 
released through United Artists. 



Still No. PS-D -S 

The hero! Gridiron star in his college days; just another bookkeeper 
20 years later in “Mad Wednesday”, the Preston Sturges uproarious 
comedy at the Theatre through United Artists. 

Mat (2E) .30 
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CURRENT STORIES 



New Sturges Picture 
Another Maze of Pranks 

Preston Sturges always manages to inject into his films one laby- 
rinthian situation after another. From his first “The Great McGinty” to 
his last “The Miracle of Morgan’s Creek,” his heroes and heroines extri¬ 
cate themselves from trouble by dipping into more. And his forthcom¬ 
ing film, due at the Theatre on , “Mad 

Wednesday,” brings his laugh-provoking talent to a new flowering. 

With Harold Lloyd making his first screen appearance in seven 
years as the protagonist of this account of the gridiron hero 20 years 
later, “Mad Wednesday” is a merger of the getting-in-trouble proclivi¬ 
ties of Harold Lloyd and the Sturges heroes. 

Sturges has been rolling the American public in the aisles with his 
comedies for years and this latest one was inspired by a passing thought: 
he remembered an old picture called “The Freshman” and he won¬ 
dered idly what happened to gridiron heroes after they left the ivy- 
covered halls. 

In “Mad Wednesday,” Lloyd is fired from his job and goes on a 
binge. When his alter ego is on the rampage, he involves himself 
catastrophically with a bankrupt circus. Recovered from his alcoholic 
frenzy, he tries fantastically to extricate himself from his difficulties 
only to find himself in jail. 

His dilemmas are typically Sturges, making of “Mad Wednesday” a 
worthy successor to “Hail the Conquering Hero,” “Palm Beach Story,” 
“The Miracle of Morgan’s Creek,” “Sullivan’s Travels” and “The Great 
McGinty.” Sturges not only wrote the story but directed it as well. And, 
in partnership with the famed aviator, Howard Hughes, he produced 
it under the company name of California Pictures Corp. 

“Mad Wednesday” is a United Artists release. 


A Reading from lower left clockwise: Harold 

Lloyd is seen in scrapes from “The Milky 
A Way”, “Feet First”, “Professor Beware”, and 
^ his latest cinema frolic, Preston Sturges’ 
“Mad Wednesday” at the Theatre 

through United Artists release. 

Mat (2D) .30 



Sturges Comedies 
Have Novel Twists 

(Suggested Sunday Feature) 


Beginning with “The Great McGinty,” which he sold to Paramount 
for $10.00 and the stipulation that he be permitted to direct, Preston 
Sturges initiated an original treatment of comedy. Under his baton 
hilarity carries a message. He rolls his audience in the aisles . . . and 
sends them home eager to break out of their ruts and onto the highroad 
of success. 

For Sturges is a great believer in the potentialities of the little man 
. . . the little man in the street who is only little because he allows him¬ 
self to be part of the masses. Wielding the w'eapon of laughter, he 
asserts that if only men will break out of the conventions that fence 
them in, they can make the world their oysters. 

And Sturges, with his unerring sense of comedy and scintillating 
wit, illustrates how very fragile the conventions are. A belly-laugh, and 
the walls of Jericho come tumbling down. The walls come down, and 
the sunshine pours over the liberated landscape, inviting the little man 
to grow big. 


Lion Doubles For Cupid 
In New Sturges Comedy 


I 

Franklin Pang- 
born, Harold 
Lloyd, Arline 
Judge and Jimmy 
Conlin are up to 
some typical Pres¬ 
ton Sturges mis¬ 
chief in “Mad 
Wednesday”, now 

at the . 

Theatre through 
United Artists re¬ 
lease. This is 
Sturges’ first since 
“The Miracle of 
Morgan’s Creek” 
and Lloyd’s first 
in seven years. 
Mat (2L) .30 



Still No. PS-D -22 


(Women’s Page Feature) 


In “The Great McGinty,” a bum becomes Governor through a series 
of uproarious escapades, starting with some highly unethical multiple 
vote casting. “Hail the Conquering Hero” is the riotous tale of a 4-F 
who rises to the heights of glory on the crest of a wave of mis-informa- 
tion and mis-identification and lands in the Mayor’s seat. In “The 
Miracle of Morgan’s Creek” a young man’s fancy for a girl lands him 
first in jail and then on the front pages of the newspapers as a nation’s 
“idol. “Palm Beach Story” traces the extravagant adventures of a high- 
spirited gal who thought she could trade drudgery for excitement. 

Now Sturges has done it again in “Mad Wednesday,” currently at 

the . Theatre through United Artists release. This time he 

boots a mousey little bookkeeper out of his desk chair, through a 
whirligig of events right into the arms of the woman he loves and the 
Vice-Presidency of his firm. Harold Lloyd stars in “Mad Wednesday,” 
a film in which Sturges once again takes the American public by storm, 
a storm of laughter and thrills. 

Frances Ramsden makes her screen debut as Lloyd’s lady-love. 
Jimmy Conlin, Edgar Kennedy, Raymond Walburn and Franklin Pang- 
born jump the hurdles with Harold and keep the story on its toes. 

Sturges not only wrote and directed the film, but also part-produced 
it, in partnership with the world-famous aviator, Howard Hughes, under 
the company name of California Pictures Corp. 


Boy finally clinches girl in a variety of ways on the screen. The love- 
goes-awry plots often include a kindly millionaire uncle, a match-making 
maiden aunt, a tiny tot or some other equally innocent third party to the 
romantic twosome to insure that the love-birds see the light of reason before 
going irretrievably astray. 

In Preston Sturges’ exciting new comedy. “Mad Wednesday,” a 400-pound 
Nubian lion, Jackie, effectively brings Harold Lloyd and Frances Ramsden 
together, to live happily ever after the final fadeout. 

Jackie is no newcomer to motion pictures. He has been acting in them 
for some 15 years, but never before has he doubled for Cupid. 

In “Mad Wednesday,” Jackie is a circus lion. He is as tame as lions ever 
get and apparently it grieves him greatly to see Harold womanless. A believer 
in direct action, Jackie gets Harold in a peck of trouble with the law and 
our hero winds up in the cooler. Jackie does too, for that matter, but it is 
all part of The Plan. 

For Frances, who hasn’t seen Harold in days, comes galloping to the 
rescue and bails out Harold, who is deeply impressed by all this feminine 
gallantry. Unfortunately, Frances apparently hasn’t read the script, because 
she doesn’t bail Jackie out too, not knowing he is responsible for it all. 
It’s a unique role for a lion but Jackie does nobly. He is currently cutting 

his capers at the . Theatre where “Mad Wednesday” is now 

showing through United Artists release. Preston Sturges directed this film 
which he and Howard Hughes produced under the company name of Cali¬ 
fornia Pictures Corp. 
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Harold Lloyd makes his first screen appearance in seven years in the 
latest Preston Sturges laugh-riot, “Mad Wednesday”, the hilarious 
account of a gridiron hero 20 years later. The Sturges-written, 
directed and produced opus introduces lovely Frances Ramsden and 
gives Jackie, the Lion, his first billing in years of movie-making. 
Mat (2F) .30 ' 


Lloyd and His Famous 
Specs Are Back in Films 


Harold Lloyd is back in grease-paint and 
horn-rimmed specs! After an absence of 
seven years he returns to the screen as a 
mousey little man who goes on a rampage 
in Preston Sturges’ latest comedy-riot, “Mad 
Wednesday,” now at the 
Theatre through United Artists release. 

There were no signs or portents in the 
heavens when this hilarious comedian was 
born. When he went knocking on Hollywood 
gates, no one rolled out the red carpet for 
him. 

He was working as an extra, carrying a 
spear for “Samson and Delilah,” when he 
met a young man with producing ambitions, 
Hal Roach. They became friends and when 
Roach was bequeathed a few thousand dol¬ 
lars and decided to strike out on his own, 
Lloyd was the first player he signed. 

“Willie Work” was Lloyd’s first comedy 
character, a nondescript fellow with a cat¬ 
like moustache, baggy pants, broad-shoul¬ 
dered coat and tiny hat: in short, a combina¬ 
tion of some of the popular comedians of 
the day. 

From that he developed “Lonesome Luke” 
who became such a hit that Pathe, then a 
leading distributing agency, contracted for 


all of the films that Roach could produce. 
Lloyd, however, didn’t like the idea of be¬ 
ing typed. He hit on the idea of just being 
himself with the addition of a pair of horn¬ 
rimmed specs. 

From those one and two-reelers, Lloyd ex¬ 
panded to a three-reel gigantic called “Never 
Weaken.” It was so successful that he jumped 
to four-reels with “A Sailor Made Man.” 
And then he really pioneered by making a 
full-length comedy at the enormous cost of 
$2,000,000. The picture was “Grandma’s Boy” 
and it proved not only that comedy was here 
to stay at eight reels or more, but that it 
was highly profitable too. 

After that, in order, Lloyd produced and 
starred in such well-remembered “silents” 
as “Safety Last,” “WRy Worry?” “The 
Freshman,” “Girl Shy,” “For Heaven’s Sake” 
and “Speedy.” 

When sound hit the screen, he switched 
over to" the new medium with “Feet First” 
followed by “Movie Crazy,” “The Cat’s Paw,” 
“The Milky Way” and “Professor Beware.” 

Now, after his seven year sabbatical, he’s 
back, flamboyantly dishing out Sturges laughs 
with an all-star comedy cast to back him up. 


Petite Arline Takes A 
Beating For Arfs Sake 


“If they ever,” says Arline Judge, “put out an ‘Oscar’ for the actress 
who suffers most in the line of duty, I’m a cinch winner.” 

The petite Miss Judge, playing a manicurist in Preston Sturges’ “Mad 
Wednesday,” gets pushed around considerably. Some violent gestures on 
the part of the picture’s star, Harold Lloyd, forcibly remove her from 
her manicurist’s stool and deposit her on the floor, on a window ledge, 
or in a potted palm, as the script demands. 

Miss Judge is only about 5 ft. 5 in. tall and wouldn’t tip even an 
inaccurate Fairbanks at more than 100 pounds. She isn’t accustomed to 
such treatment. 

“Cave-man love scenes, I can handle,” says Arline. “At least I handle 
many a one on the screen with no cuts, contusions or abrasions. But this 
wild man Lloyd is different. He is full of some special drink. It fills 
him with delusions of grandeur and an acute case of wanting-to-push- 
people-around. I am handy — it says in the script — so he pushes me.” 

Sturges, producer and director of the opus, as well as its author, is a 
meticulous shooter. He wants perfection and he shoots over and over 
again until he gets it. 

Consequently, Miss Judge was stunting for something like three days, 
what with various angles, two-shots, closeups and whatnots. She put a 
dent in the floor, a depression in the window seat and crushed the 
potted palms. 

Despite cuts, abrasions and contusions, however, she shows up splen¬ 
didly in this latest Preston Sturges comedy-sensation, now at the 
Theatre through United Artists release. The film was 
produced by the California Pictures Corp., a company formed by Sturges 
and world-famous aviator, Howard Hughes. 


Overdose of “Art” Gave Preston 
Sturges A Jumping Off Place 


The first time Preston Sturges went to an 
American School, he wore a Greek tunic. Pres¬ 
ton’s mother, who married a variety of husbands 
during a highly interesting and international 
career, is perhaps best remembered as Mary 
Desti, the biographer of Isadora Duncan. And 
Isadora had ideas on how children should be 
raised. This was one of her ideas. 

Preston’s astonished fellow students whooped 
gleefully at his appearance, which convinced 
young Preston that art and artistic flourishes 
might be all right in some places and for some 
people, but not for him. He gave one of his 
tormentors a sound licking, and the next day 
converted to knickers. He had made his first 
rebellion against “art.” 

But Mary and Isadora were undaunted. Given 
the proper aesthetic surroundings and educa¬ 
tion at an early age, any child could develop 
into a genius, said Isadora. So they whisked 
him off to Europe and together crammed music, 
painting and drama down the little boy’s throat 
until he loathed art in all its forms with an 
undying hatred. 

When he was 15, it almost seemed as if Preston 
would escape “art.” His mother at that time 
was married to an improvident Lothario named 
Vely Bey. Vely had no money but he did have 
a beauty secret which his father had imparted 
to him, a skin lotion called “The Secret of the 


Harem.” Mary promptly opened a beauty salon 
called “Maison Desti.” Preston was delighted. 
When he wasn’t going to school, he learned the 
business. 

An acute attack of appendicitis saw the trans¬ 
formation of Preston-the-businessman into Pres- 
ton-the-author. Five weeks in a hospital mid- 
wived the birth of his first script, “The Guinea 
Pig.” He produced it himself on a borrowed 
$2,500. It ran 16 weeks on Broadway and Sturges 
was convinced that he had at last found his 
place in the world. 

He then wrote another play and mailed it to 
Brock Pemberton, who was enthusiastic with 
reservations. The play landed on Broadway as 
the fabulous “Strictly Dishonorable” and ran 
for 64 weeks. 

Since then “The Great McGinty,” “The Lady 
Eve,” “Imitation of Life” and “The Power and 
the Glory,” among others, have established 
Preston as one of the reigning kings of Holly¬ 
wood. 

Now with “Mad Wednesday,” currently at 
the Theatre through United 

Artists release, he again brings uproarious com¬ 
edy to the American public with the help of a 
stellar cast including Harold Lloyd, Edgar Ken¬ 
nedy, Franklin Pangborn, Raymond Walburn, 
Jimmy Conlin and a brilliant newcomer, Frances 
Ramsden. 


Frances Ramsden Was Green 

Pretty Frances Ramsden, who makes her screen debut 
in Preston Sturges’ hilarious new comedy, “Mad Wednes¬ 
day,” comes to the screen without any previous dramatic 
training or experience at all. 

Preston Sturges met her at a party, decided that she 
was the stuff of which stars are made, and invited her 
to take a screen test. Frances had never studied drama, 
never joined a Little Theatre group, never even had 
taken part in a school play. But she took her screen test 
like a trouper. It was only after she had quietly walked 
off the sound stage that she fainted when, as she says, 
she “suddenly realized what I had been doing.” 

She is “doing” splendidly in “Mad Wednesday,” now 

showing at the . Theatre through United 

Artists release. 


* 

Still Nos. PS-D-S16, S8, S 70 

Frances Ramsden, who 
makes her screen debut in 
Preston Sturges’ newest 
comedy, “Mad Wednes¬ 
day”, now at the 
Theatre through United 
Artists release, models a 
slack suit, a tailored tweed 
suit and a mandarin loung¬ 
ing tunic. The tailored 
white shirt, worn with the 
slacks, can be swopped for 
a Gibson Girl blouse or 
peasant bodice. 

Mat (2C) .30 
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Frances Hants tie a II ins 
Stardom In Film Debut 


A screen newcomer’s introduction to Amer¬ 
ican audiences is a ticklish business. Should 
she he launched as a full-blown star in a 
leading role? Or should she blazon her tal¬ 
ents in a striking but small supporting part? 

Simone Simon, for instance, made her 
debut in a full-length role. Mae West, on the 
other hand, started out small, and rather con¬ 
versational, with Alison Skipworth in “Night 
After Night.” Lauren Bacall was off to a 
flying start as leading lady for Humphrey 
Bogart. And there are dozens of other ex¬ 
amples. 

Preston Sturges, who likes innovations 
anyway, is trying something new in his in¬ 
troduction of Frances Ramsden as Harold 
Lloyd’s leading lady in the latest Sturges 
special, “Mad Wednesday,” now at the 

. Theatre through United 

Artists release. Frances shows up early in 
the picture in a scene with Lloyd and then 
isn’t seen again until the closing, tender 
sequence. 

“Personally,” said the writer-director-pro¬ 
ducer of the picture “I think it is a piquant 
way to introduce Frances to the screen 
audiences. Then, while Harold and Jimmy 
Conlin and Jackie, the Lion, romp and 
riot through half a dozen reels, they’re going 
to be wondering what became of Frances. 


Then, she comes in at the last reel or so 
with a surprise, gag finish. 

“In this way,” Sturges continued, “the 
spectators are sure to a) notice her; b) be 
interested; and c) remember her as she 
and Harold will be the last persons they see.” 

Preston Sturges has always done things 
differently. His introduction to Hollywood 
was the rejection of a script entitled “Biog¬ 
raphy of a Bum” which was destined to be¬ 
come an Academy Award winner. 

Far from being discouraged, the budding 
playwright plugged away and eventually sold 
his story, retitled “The Great McGinty” to 
Paramount for $10 and one string. The 
string was that he be permitted to direct it 
and the rest is legend. 

Sturges’ subsequent list of pictures has 
kept his record of surprises unbroken. “The 
Lady Eve”, “Sullivan’s Travels”, “The Palm 
Beach Story”, “The Miracle of Morgan’s 
Creek”, “Hail the Conquering Hero” and 
now “Mad Wednesday” keep the Sturges 
name at the top of the laugh meter from 
Coast to Coast. 

“Mad Wednesday” boasts an all-laugh-star 
cast including Edgar Kennedy, Raymond 
Walburn, Franklin Pangborn and Arline 
Judge. 


FEATURE STORIES 



Still No. PS-D-S67 

Frances Ramsden makes her screen debut as the leading lady in 
Preston Sturges’ latest comedy, “Mad Wednesday”, at the 
Theatre through United Artists release. 

Mat (2J) .30 


Things Are Seldom What They 
Seem—Out Hollywood Way 


Single Line in Script May Make — 
Or Break—The Studio Budget 


This business of female impersonations in Hollywood is threatening to 
get out of hand. 

First it was disclosed that the Daisy dog of the “Blondie” series wasn’t 
a Daisy at all, but a real male. 

Then it was learned that Lassie of “Lassie Come Home” fame wasn’t a 
lassie at all, but a papa collie. And there have been rumors about Flicka 
and Thunder too. 

But the latest recruit to the ranks is a horse — a real horse — who goes 
under the name of Alice in Preston Sturges’ “Mad Wednesday.” Alice draws 
a hansom cab piloted by Robert Grieg in which Harold Lloyd and Frances 
Ramsden go riding. So do Lloyd and Jimmy Conlin at other times. Alice 
manages to keep busy throughout the picture. 

“’Ere we go, Alice!” is the way Grieg starts each scene and the phrase 
has become pretty much of a by-word on the set. So much so that Buster, 
which is the horse’s real name, actually began to blush and hang his head 
in shame every time he was addressed as Alice. 

Jackie, the 400 pound lion who wanders through the picture with Lloyd, 
was detected lording it over Alice — or Buster — at these jibes. Jackie is a 
male and plays a male in the picture. But even Jackie, veteran of 18 years 
in the picture business, isn’t without a spot of the feminine touch. History 
discloses that he played a lioness in his first screen appearance when he 
was one year old. 

“Mad Wednesday” is now at the . Theatre through United 

Artists release. 


A single line in a motion picture script 
may cost a company $10,000—or save it 
$25,000! 

Now that he is producing, as well as writ¬ 
ing and directing, Preston Sturges is quite 
apt to find himself writing the latter kind 
of a line. Not stinting, y’understand. Just 
careful. 

Take “Mad Wednesday,” now at the 

. Theatre through United 

Artists release. 

Harold Lloyd, star of the film, Frances 
Ramsden, his new leading lady, and Jimmy 
Conlin get mixed up with a lion and all four 
of them land in jail. The three humans 
bail out and depart, leaving the lion to the 
protesting jailer. 

“And don’t play with him,” Lloyd warns 
as he dashes out, “he doesn’t like strangers!” 

So that’s the end of the lion in the pic¬ 
ture. Under other circumstances, Sturges 
might have written the scene to have the 
lion go along, continue through other scenes. 
But that would have meant more rental on 
the lion, salaries to an assortment of trainers, 
keepers and attendants, checks to stunt men 
and others who might have to work with the 


animal, possible producing delays if the lion 
got temperamental — and a variety of things 
to increase production costs. 

Authors usually are the bane of prop men. 
Years ago, before anybody ever thought 
of jeep-carrying planes, a writer on a pic¬ 
ture called “International House” had 
W. C. Fields piloting an autogyro big enough 
to carry a bantam-size automobile, with a 
cargo door and a ramp to accommodate it. 
This was all very funny in the picture but 
it cost several thousand dollars to build. 

Whoever wrote “a swarm of locusts de¬ 
scends” in “The Good Earth” needed only 
about 10 seconds to bang that out on a type¬ 
writer but the studio’s art, property and 
sound departments put in many weary weeks 
to get it on film. The earthquake effect in 
“San Francisco” was equally brief on paper, 
but mighty expensive. 

On the other extreme, however, simplifi¬ 
cation can be carried too far. There is the 
example of the “quickie” producer who 
changed his mystery story from “Murder at 
Midnight” to “One O’Clock Homicide” be¬ 
cause it took less footage to show a clock 
striking one than it did 12. 
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Still No. PS-D -86 

Preston Sturges’ first com¬ 
edy since “The Miracle of 
Morgan’s Creek” is now 
playing at the 
Theatre through United 
Artists release. Titled “Mad 
Wednesday”, it provides 
hilarious situation after 
hilarious situation with 
Harold Lloyd and Jimmy 
Conlin, pictured here, con¬ 
tributing much of the 
merry-making. 
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Storms Iftarh Sturges 9 Rise 

A tremendous off-stage storm chased Preston Sturges 
out of his first theatrical job. He was acting as assistant 
stage manager for the production of “Oedipus Rex,” 
which Isadora Duncan was staging with her brother, 
Augustin, as the star. On the third night, Sturges confused 
some cues, pushed a few wrong buttons and sent thunder 
and lightning rumbling and crackling across the footlights 
in the middle of one of Augustin’s most important 
speeches. 

It was more than ten years before Preston went back 
to the theatre. But when he did return it was with a bang 
as great as the one which ushered him out. A run of 16 
weeks for his very first play, “The Guinea Pig,” was 
followed by the fabulous “Strictly Dishonorable” which 
ran for 64 weeks. Then he invaded the field of the cinema. 

Now, in his latest riotous comedy, “Mad Wednesday,” 
he brings Harold Lloyd back to the screen after an ab¬ 
sence of seven years. “Mad Wednesday” is currently play¬ 
ing at the . Theatre through United 

Artists release. 
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THUMBNAIL SKETCHES AND MISCELLANY 



Still No. PS-D-S 85 

Jimmy Conlin takes a leading role 
in the hilarious antics in “Mad 
Wednesday”, the latest Preston 
Sturges written, directed and pro¬ 
duced comedy special currently at 

the . Theatre through 

United Artists release. 

Mat (IB) .15 


Jovial Jimmy 

When he was not quite 16, Jimmy 
Conlin ran away from home to join a 
medicine show. Today, still in “show 
business,” he plays a featured role in 
Preston Sturges’ newest comedy-riot, 
“Mad Wednesday.” 

Even in the days when he was on 
the “wagon,” Jimmy was versatile; he 
was general factotum, driver and all- 
around handyman. In fact he did 
everything but portray the customary 
Indian Chief. 

It was only a short step from the 
stage and tiny Jimmy—lie’s only a 
nick over five feet—took it early. Soon 
he was doing sketches, skits, songs, 
and dances on stages all over the 
English-speaking world. In 1928 he 
made his screen bow in a Yitaphone 
short called “Sharps and Flats.” 

When Sturges first became a direc¬ 
tor, astonishing and delighting Ameri¬ 
can audiences with his first offering, 
“The Great McGinty,” Jimmy was on 
hand to help the fun along. Today he 
is in another Sturges special, “Mad 
Wednesday,” now at the 
Theatre through United Artists re¬ 
lease, just one of an all-laugh cast. 


A Quartet Worthy of a Barbershop 


Still No. PS-D-S21 

Raymond Walburn is featured in 
Preston Sturges’ newest comedy, 
“Mad Wednesday”, now at the 
Theatre through United 
Artists release. 
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Waggish Walburn 

At the age of 19, Raymond Walburn 
made his professional debut in “Sol¬ 
diers of the Future” as an old Italian 
tamale peddler. Four years later, his 
latent talent developed by practice, he 
crashed Broadway in John Cort’s pro¬ 
duction of “Mary Jane’s Pa.” 

Followed 23 years in such plays as 
“Come Out of the Kitchen,” “The 
Awful Truth,” “Pursuit of Happiness” 
and, more recently, “Laughing Lady.” 
The spring after that he was offered 
a contract by Columbia Pictures and 
went to Hollywood. 

Currently Walburn is cavorting 
through “Mad Wednesday,” the Pres¬ 
ton Sturges-written, directed and pro¬ 
duced comedy with an all-laugh cast 

now at the. Theatre through 

United Artists release. 


Cut-up Kennedy Pangborn Panic 


Edgar Kennedy’s first audience con¬ 
sisted of boxing fans. For a while he 
held the Pacific Coast amateur heavy¬ 
weight crown, then switched to the 
professional ring. He didn’t do so well 
there, though, so he moved on to 
vaudeville. Two years of clowning on 
stages across the country and Kennedy 
graduated to musical comedy. 

Then the immortal Keystone Kops 
made their Hollywood debut and Ken¬ 
nedy joined them. His “slow burn” 
won him an indellible position in films. 

Since then Kennedy has made more 
pictures than he can remember. His 
latest is the Preston Sturges comedy, 
“Mad Wednesday” in which, as the 
bartender, he drinks and wise-cracks 
with Harold Lloyd who has returned 
to the screen to star in the film which 

is now playing at the . 

Theatre through United Artists release. 



Still No. PS-D-S20 


Edgar Kennedy mixes up both the 
drinks and the laughs in “Mad 
Wednesday.” 

Mat (IE) .15 



Franklin Pangborn, the lisping come¬ 
dian, began his career as a serious 
dramatic actor. His early roles in¬ 
cluded “The Marionettes” in which he 
had several dynamic scenes with Alla 
Nazimova; “Joseph and His Brethren” 
with Pauline Frederick; and the part 
of Messala in “Ben Hur.” 

After that Pangborn went to Cali¬ 
fornia, still as a serious thespian. He 
played the part of the minister in 
“Weak Sisters” with Trixie Friganza 
at Los Angeles’ Majestic Theatre. 

When he broke into the movies 
though, Pangborn’s aptitude for slap¬ 
stick comedy came into its own, and 
a comedian he has been ever since. 

His latest picture, Preston Sturges’ 

“Mad Wednesday,” is at the. 

Theatre now, through United Artists 
release. In it Pangborn plays Formfit 
Franklin, a tailor, whose needle-work 
is spiced with the famous Pangborn 
touches. 


Still No. PS-D-S21 

Franklin Pangborn kicks over the 
traces in the latest Preston Sturges 
laugh-riot, “Mad Wednesday”, at 

the . Theatre through 

United Artists release in which he 
is ably abetted by that inimitable 
cut-up, Harold Lloyd. 

Mat(lA) .15 



Preston Sturges Proves One 
Man’s Woe, Another’s Glee 

T i tUGHTER and tears stem from a single root, according to Preston Sturges, 
Hollywood’s most unorthodox picture-maker, who proves conclusively in 
“Mad Wednesday” that the average citizen’s most besetting problems be¬ 
come a subject for laughter when they confront someone else. 

In the latest of the Sturges mirthquakes to shake the nation, the hero 
is once again the typical little man, the worm who squirms helplessly and 
hilariously through nine reels of side-splitting adventures before turning on 
the early bird and swallowing him whole at the eleventh hour. 

This, the classic formula for comedy, according to Sturges, has also 
proven a foolproof pattern for melodrama ever since the story of David and 
Goliath hit the best-seller lists. 

To season this hilarious fare, expert caterer Sturges adds the inimitable 
antics of Harold Lloyd, a dash of bitters in the wry cynicism of Jimmy 
Conlin, sugar to taste in the glamour-personalities of Frances Ramsden and 
Arline Judge, and some pungent animal crackers in the shape of Jackie, a 
400-pound Nubian lion. The whole thing simmers down to a mad “Mad 
Wednesday” and producer Sturges’ tastiest dish to date. 

“Mad Wednesday”, produced by Sturges and his partner, Howard 

Hughes, opens at the . Theatre through United 

Artists release. 
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Still No. PS-D-S24 

Frances Ramsden 
and Arline Judge 
make Harold 
Lloyd the ham in 
the sandwich in 
Preston Sturges’ 
latest comedy spe¬ 
cial, “Mad Wed¬ 
nesday”, his first 
film since “The 
Miracle of Mor¬ 
gan’s Creek”. The 
picture is now 
playing at the 
Theatre 
through United 
Artists release. 
Mat (2A) .30 



Cinematic Chit Chat 


Harold Lloyd and Raymond Wal¬ 
burn were getting ready to go be¬ 
fore the cameras for a scene in 
California Pictures’ “Mad Wednes¬ 
day,” Lloyd’s first picture in seven 
years and his first for Preston 
Sturges, author, director and part¬ 
ner with Howard Hughes in the 
new producing firm. 

While Walburn was having his 
makeup given a last-minute touch¬ 
ing up, Lloyd stood to one side 
trying to figure out a piece of busi¬ 
ness for the scene. 

An extra, who had been looking 


at Lloyd attentively, came up and 
remarked in friendly fashion, “You 
certainly look like him-” 

“Yes,” said Lloyd absently, “I 
guess I do.” 

“You’ll enjoy working with him.” 

“I suppose so,” said Lloyd pleas¬ 
antly. 

“He’s a very fine fellow.” 

“Yes—yes. He certainly is.” 

“And, young man,” said the 
extra, “I understand Mr. Lloyd is 
going to make several more pic¬ 
tures, so if you make good, you can i 
be his stand-in for a long time!” 


BIRTHPLACES 
OF THE STARS 


PRESTON STURGES 
HAROLD LLOYD 
FRANCES RAMSDEN 
FRANKLIN PANGBORN 
RAYMOND WALBURN 
ARLINE JUDGE 
JIMMY CONLIN 


Chicago, Illinois 
Burchard, Nebraska 
Cambridge, Massachusetts 
Newark, New Jersey 
Plymouth, Indiana 
Bridgeport, Connecticut 
Camden, New Jersey 
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